
Netw orking  on 
socia l media
LinkedIn, Facebook and Twitter
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Build ing  your 
LinkedIn profile  
How to build a LinkedIn profile

High -quality picture from the elbows up. 
Neutral backround , appropriate clothes 
and remember to smile.

P r o fe s s io n a l  p ic t u r e

Fill in your educa tion, w ork experience a nd 
skills .

F i l l  in  b a s ic  in fo r m a t io n

One sentence a bout w ha t you do a nd 
w ha t is  your specia lty.

H e a d lin e



Summa ry
How to write a summary?

• Write in first person
• Length: about 2 –3 paragraphs and 2 –3 

sentences in each paragraph
• Use keywords that match your expertise 

so that it is easier for employers to find 
you
⚬ Keyw ords : use  Keyw ords  tha t a re  

used in job a dvertisements  to jobs  
you a re  interes ted in 

⚬ Tha t w a y employers  find you by 
us ing the sa me keyw ords  a s  you 

• To the end of the  summa ry a dd your 
conta ct informa tion, w ebs ite  e tc. 



Example how you could write your 
summary and headline

Exa mple 
profile



Netw orking
Sending connect requests

• First, send connect requests to people 
you know: your colleagues, friends 
etc.

• When you want to connect with 
people you don't know so well, write a 
little note why you want to connect
⚬ W hen you a re  a pplying for a  job or 

come a cross  a n interes ting 
compa ny

⚬ W hen you ha ve met someone a t a  
semina r or other event the 
messa ge should be specific 



Netw orking  

For exa mple  w hen you a re  a pplying  for a  
job  (of course , send  the  a pplica tion a s  
reques ted  on the  job  a d):

"Hello! I am Ella Example and I noticed you 
a re  looking for a  B2B  ma rketing expert. I 
ha ve a  lot of experience in B2B ma rketing 
a nd gra phic des ign. It w ould be nice to 
connect."  

Exa mple messa ge for w hen you a re  
interes ted  in a  compa ny

"Hello I a m Ella  Exa mple a nd I w ould like to 
someda y w ork in your compa ny. I ha ve a  
degree from ma rketing. I ha ve a  lot of 
experience in B2B ma rketing from different 
projects  tha t I w a s  a  pa rt of in school.  Do 
you ha ve a nything tha t w ould suit me?" 



SKILL ENDORSEMENT

ASK FOR RECOMMENDATI ONS

Connections

LI KE AND COMMENT ON YOUR CONNECTI ONS’  POSTS

You can endorse your colleagues’ skills on their profile

From your connections, for example your former superior

Be active and participate in conversations



Activity
Be more visible and give 
value to your connections

By participating in conversations you are 
more visible and have the opportunity to 
get new interesting connections.

L ik e  a n d  c o m m e n t

Give va lue to your connections  by ma king 
pos ts . Tell a bout your new  job, a n event 
you ha ve been to a nd w ha t you ha ve 
lea rned.

M a k e  y o u r  o w n  p o s t s

There a re  ma ny groups  on LinkedIn w here 
profess iona ls  sha re  their view s  a nd 
discuss  a bout current issues  in their 
bra nch.

Jo in  g r o u p s



WHERE TO FIND THEM

GROUP RULES

Groups

PARTI CI PATE I N CONVERSATI ONS

On the upper right corner you can find Work -> Groups.

Read the group’s rules first so that you know how to act 
in the group.

Don't be a follower, participate in conversations. Make posts and 
start conversations by asking questions for example.
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Linkedin suggests  groups  tha t might be interes ting to you on the Discover-pa ge. You 
ca n sea rch Groups  tha t w a y or...



...search with keywords 
rela ted to your industry or 

interes t



Job  sea rch 

• You can also use keywords when 
finding people or jobs  seek for jobs  
tha t ma tch your profess ion 

• You ca n sea rch for people  w ho a re  
interes ted in the sa me things  tha t you 
a re  or w ork in the sa me indus try 

• By press ing the a rrow  you ca n sw itch 
to sea rch for people  or jobs  for exa mple



Job  sea rch
• When you find an interesting job 

advertisement you can apply for the job by 
following the rules on how to apply 

• If the recruiter's LinkedIn profile is on the 
job ad, connect with them. Send them a 
little note why you want to connect when 
sending the request 

• Follow the company's LinkedIn page, 
comment on and like their posts -> that 
way they notice you and consider you a 
good candidate



Job  sea rch

• Switch your status into an active job 
seeker so that recruiters can find you more 
easily

• Go to: Me ->Privacy and settings -> Job 
seeking preferences -> Let recruiters know 
you are open to opportunities 



Facebook is a personal channel where 
you shouldn’t send friend reques ts  to 
people  you don’t know . You ca n 
benefit from Fa cebook if you a re  
looking for a  job by follow ing 
interes ting compa nies  a nd joining 
Fa cebook groups  w hich ca n help you 
to find suita ble  jobs .



Fa cebook 
profile

• Choose a profile picture for you or your 
company, which is clear and identifiable

• Keep your Facebook profile clean and 
professional; post pictures and 
publications that you could easily show 
to your grandparents or future 
employers

• Send friend requests to your current and 
old school mates and also colleagues to 
make your network grow gradually

• If you have a company profile, invite all 
your Facebook friends to like your 
company page



Groups a nd 
events

• There is a group in Finnish ” Hae töitä -
verkostoidu - ilmoita työpaikoista -
somerekry ”. You can attend as a private 
person and there are over 20 000 
people in the group.

There are lots of different groups 
on Facebook where you can 
network with people who are 
working in the same field or share 
your interest.

• There are different kinds of events on 
Facebook where you can click yourself 
as “interested” or “attending”. In this 
way, your Facebook network sees 

which things you are interested in or 
what kind of events you attend on your 

free time. You can also find 
professional events on Facebook.



Tips

• It’s good to like different 
recruiting pages when seeking 
for a job. There are two 
examples of Finnish pages: 
Duunitori and TE-palvelut
Varsinais -Suomi. This way you 
can get the latest information 
of new job opportunities on 
your own Facebook front page.

• You can like, react and comment on 
others’ posts. It’s easier to only like or 
react on posts, but a better way to stay in 
mind is to also comment, share your 
thoughts, ask opinions and take part in 
discussions. It’s good to be open -minded 
to new people on Facebook.



• Choose a name that is easy to 
remember and is for example your first 
name + last name

• Avoid using numbers and underlines

U s e r n a m e

• Choose a  picture  tha t you use on other 
socia l media  pla tforms → If the  pictures  
a re  different people  might not recognize 
you from other pla tforms

P r o f i le  p ic t u r e

Tw itter 
profile



Tw itter 
profile

• The bio is important because a person 
chooses to follow or not to follow you by 
it

• Like on LinkedIn, on Twitter the 
searches are made based on keywords
⚬ Use keyw ords  tha t ma tch your 

expertise  
• In a  good bio you te ll genuinely w ho you 

a re  a nd w ha t you do
⚬ Sta rt by lis ting your most importa nt 

a ccomplishments  a nd things  tha t you 

B io

Deta il the  opportunities  in the ma rket tha t 
ha ve a risen tha t w ill ma ke this  poss ible .

• Even if you don’t ha ve a  blog 
or a  w ebs ite , link your other 
socia l media  a ccounts . Tha t 
w a y your follow ers  ca n see on 
w hich pla tforms they ca n a lso 
find you.

W e b s i t e



Crea ting  a nd  
evolving  your 
persona l bra nd  

• A good profile picture is everything
⚬ W ith a  profess iona l a nd ha ppy 

picture  you give a  clea r messa ge to 
your follow ers

• Choose a  picture  w here you a re  a lone 
-> W hen there  a re  no other people  in 
the picture the bra nd is  ta rgeted a t 
you 
⚬ Keep the picture  up to da te  
⚬ Rule of thumb: The picture is  old  if it 

w a s  ta ken one yea r a go 



Crea ting  a nd  
evolving  your 
persona l bra nd

• The banner is a free space for marketing 
⚬ Crea te  a  ba nner tha t ma tches  w ith 

your persona l bra nd
• Ma ke a ll your socia l media  a ccounts  

consis tent so tha t you a re  ea s ily 
recogniza ble
⚬ Use the sa me profile  picture  a nd 

ba nner 
⚬ Link your profiles   to one a nother-> 

vis itors  ca n see a ll your profiles
⚬ This  helps  in building your bra nd a nd 

gives  a  polished ima ge of you 



Crea ting  a nd  
evolving  your 
persona l bra nd

• Tone of voice in online communication
⚬ Remember tha t in online 

communica tion the other person ca n 
not see your express ive beha vior or 
hea r the tone of your voice

• Communica tion must be thought out 
ca refully
⚬ In w ha t kind of conversa tions  you ta ke 

pa rt 
⚬ How  do you communica te  in 

conversa tions  
⚬ Misunders ta nding is  a  problem in online 

conversa tion so remember to be ca reful 



Crea ting  a nd  
evolving  your 
persona l bra nd

• Take a look at your digital footprint → w hen 
w a s  the la s t time you Googled yourself? 

• As a  profess iona l in w orking life , you should 
consider w ha t kind of his tory ca n be seen 
from your socia l media  a ccounts  a nd ponder 
if it ma tches  your goa ls  right now  
⚬ Clea n up your socia l media  a ccounts  once 

in every w hile  to ma tch your current 
interes ts



Netw orking  
• Twitter is an excellent place for networking 

because you can start to follow people 
without having to send a request 

• Follow people and companies that post 
interesting content

• Activity is rewarded with new connections so 
participate in conversations

• You can contact easily -> ask questions 
publicly or with a private message



4 t ip s  for job -seeking
1. Add a  profile  picture  a nd a  bio 

⚬ a ll the things  a bove

2. Crea te  a nd sha re  content
• On Tw itter, everyone ca n see your 

pos ts  so think ca refully w ha t you 
post!

• Tw eets  ha ve a  ma ximum of 280 
cha ra cters

3. Follow  people  a nd compa nies  
Find out w hich persons  a nd compa nies  a re  
re leva nt in your fie ld  of bus iness  a nd follow  
them

⚬ Follow  recruiting  compa nies  tha t 
sha re  job a ds

4. Use #
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